R pom'
2025 qe?

MINI AND FULL
HEALTH CHECKS

COMPLETED GOODIE BAGS
GIVEN ouT

support strength and balance)

OVER 40 PARTNERS INVOLVED

DIGITAL ENGAGEMENT

(INCLUDES £100 DEDICATED TO PAID
ADVERTISING ON FACEBOOK)
490 2,395
INTERACTIONS 54 ,240 VIEWS ON DEDICATED

ONFACEBOOK peopLE REACHED VIA WEBPAGE
SOCIAL MEDIA CAMPAIGN

HOW ATTENDEES FOUND OUT ABOUT THE EVENT:
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OTHER
ap
TEXT
ON THE DAY



ATTENDEE FEEDBACK

ON AVERAGE, ATTENDEESRATED % WONDERFUL GcreaT

Mt 4, 8715  excelent HELPFUL

AWARENESS OF HEALTH SERVICES, PREFERENCE OF INFORMAL
AVAILABLE IN THE BOROUGH | HEALTH SERVICE VENUE
YES -12 (38%) YES - 26 (87%)
NO - 4 (13%) N NO-1(3%)
MOST = 3 (9%) PREFER GP- 3 (10%)
ONLY SOME - 13 (41%)
ACTIVITIES AL
'/ CCIN TIONS FITNESS
ON OFFER s A 0 MOT’S
GIVEN COMPLETED

PARTNER FEEDBACK

****i 4.58/5

ELHT BWD Community Rehab Team

TI-IANK YOU FOR HAVING US, IT WAS A WONDERFUL DAY WHERE WE
LEARNED MORE ABOUT OUR PARTNERS AND WE FELT THE PUBLIC
LEARNT MORE ABOUT US 99

BWD Libraries

% THE EVENT WAS SPOT-ON. IT WAS THE BEST OUTREACH EVENT
THAT | HAVE ATTENDED. PEOPLE HAVE COME INTO THE LIBRARY Tre: fresh
FOR THE FIRST TIME AS A RESULT OF THE EVENT 99 your health and wellbeing




