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‘Always have a blast with Active Seasons events’‘Always have a blast with Active Seasons events’

‘We really enjoyed it, it was all about looking
after the environment and it was lovely.’
‘We really enjoyed it, it was all about looking
after the environment and it was lovely.’

‘Brill day out boys loved it!! Thank you all’ ‘Brill day out boys loved it!! Thank you all’ 

‘We had a lovely time in the park with you

today’

‘We had a lovely time in the park with you
today’

200

the families really appreciated these events.  It
was fantastic , so fortunate to have these
sessions on offer. we have been able to meet
more families and they have then attended
our groups at the family hubs.

Family Hubs

Collaborating with Re-Fresh for this activity made it much easier to
deliver a fun activity as a small team based at a charity with limited
resources. It is important for us to choose a free activity a family
can do with their children of different ages, who cannot easily
access other clubs, groups, events because of the additional needs
they require for their autistic child due to sensory overload, social
and communication differences and a lack of understanding. We
found the X-plorer activity a very suitable activity to do with
autistic young people, as it takes place in nature which offers a
calming space, is visually structured, educational, and fun to do.

Child action North west


